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Introduction

A Arrowsmith Marketing established 2005

A e-marketing for SMEs
A Worked with the National B2B Centre for 4 years

A Advised hundreds of SMEs on using the internet t
win newbusiness

A Focus on helping SMESs to tell compelling stories t
the people that need to hear them



Agenda

A Social Media stats

A Definition

A Business benefits of using Social Media
A SME perspective on Social Media

A Practical examples

But first...what do you want to know?



Soclal Media Stats

A Twitter - 75 mil
-15 mil
-1.3 mi

A Linkedln -50 mil
-11 mil

A Facebook- 350 million users worldwide
- 65 million accessing via mobile phone

IoNn accounts
loNn active users
lion tweets per hour

lIon members worldwide
lon In Europe

A Flickr -4 Billion images uploaded
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Growth iIn Communities

A Radio. 0¢50 mi
ATV 0¢ 50 mi
A Internet. 0¢ 50 mi

lon users. 38 years
lon users. 13 years
lon users. 4 years

A Facebook. @ 100 million users. 9 months
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Soclal Media How Isit used?

A Social networking and blogging are the number 4
most popular online activities

A 80% of US companies use Linkedin to find new
employees

A Last year in the US 1 in 8 married couples met on
social networking site

A 30% of Facebook users are-28.

A Fastest growing Facebook segment, women @5

Neilsen-a Df 2061 f ClF OSa |yR bSig2N



Soclial Media Usage

Monthly Social Media Usage

inactives I T 529

Spectators I 33%

Joiners [N 19%
Collectors I 15%
Critics N 19%

Creators [N 13%

0% 10% 20% 30% 40% 50% 60%

Percentages add up to >100% because groups overlap
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Social Media Definition?

fSocial media is an umbrella & { 2 OA | f

term that defines the
various activities that
Integrate technology, social
Interaction, and the
construction of words,
pictures, videos and audioe

Marta Kagan
a2 KI G

0KS Cfrfrpl Aa

aSRALI
Internet technologies that
allow people/ businesses
create, capture, share and
promote content.

Or shorter version.

Bloqdk/ good places to tell
2 QA -t S.RALE

c{:ompelllng stories about

gKIG &2dz R2§

GarethEdwards
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Why Do People Like Social Medi:

A Communities

A Communication

A User generated content

A Applications

A Personalisation

A Trusted sources of information
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What YouCanDo With Social Media

A Expand network of contacts
Get referrals. Engage with experts

A Research your market
Ask questions. Get feedback.

A Collaborate
With colleagues, associates, suppliers & customers

A Customer service.
Capture requestssive solution®ut.
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What YouCanDo With Social Media

A Projectyour profile
Show credibility, personality arekpertise

A Understand your customers
Feedback, real timeesearch

A Get people talking about you Win More

Reviews, comments, viralarketing

A Improve your website optimisation Business

Inbound links. Increased traffic.

A Improve your conversion rates.
User friendly information, show credibility

A Promote your business to target audiences
Locally, nationally & globally. Companies, groups, individuals.
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{ a 9-GaciaMedia Questions

A Should | use it?
A How do | use it?

A5 2 ykbiv what to
say

A What should | use?

A Howdo | know if it is
working?
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Should You Use Social Media?

it of knowledge

A Definitely maybe! ot

. Edit this knol Write a knol
. . . . The National B2B Centre T
Subtitle Mark Bonnett
IT Consultant
e ' I S I O l l ‘ rl e rl a AsaCentre of Excellence for e-Business the National B2B Centre offers expert, impartial advice to help pey
small and medium sized businesses (SMES) based in the West Midlands region, UK, exploit e-business .

technologies and tools.
(2 Email (5 Print Favorite @ Collect this page

I Product /service?

The National B2B Centre has a team of experienced e-Business experts work with SMEs offering impartial

advice in the areas of e-Marketing, e-Trading, e-Collaboration, Supply Chain Solutions, Open Source Solutions
and Mobile and Wireless Solutions

I ) - » L] -
I rlce/ rofltablllt Advice Centre
Based in the International Digital Lab the B2B Centre hosts an Advice Centre with facilities to showcase online

solutions that are relevant and affordable to the SME. This unique resource provides the client with an
environment where they can receive advice and experience technologies before purchase

L
Regional Partnerships
The Centre is a partnership between industry, Advantage We nds, the European Regional Development Your rating:

Fund and W A cturing Group (WMG) at the Uni ick. Our public funding means we No rating

i Customer requirements “
i Objectives/resources

i Competition

I Marketingplan

I Privacy
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How Do You Use Social Media?

Business Platform

||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||

A Be interesting

A What resources are available?

A Low direct cost. High indirect
cost.

A In-house or outsource
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How Do You Use Social Media?

number of tools

A Schedulan the time to

post/blog/upload
Keep it up

'|' 2 LinkedIn updates per
month?

I 1 blog per week?

I 3 or4 Tweets per week?

I Persistc 3 to 6 months

I Promote

A Be joined up

®

0:03/1:56 | «fx = E9



How Do You Use Social Media?

A Protect personal privacyF = —

A Establish rules for staff
usage

A Respond immediately to
customer feedback

A52y Qi aLly
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What Should We Say?

Success Audit!
A You all have something
Interesting to say
A Consider the stories you hav
about;
I Products/services
I How are they used
I Clients
I Implementations
I Etc. etc.
A Put your customer hat on

What is good for leather?

I thought I would take a closer look at Heritage Leathercare today.
Heritage Leathercare (sometimes branded as Celtic Leathercare)
cleans,feeds,polishes and protects leather. It will also leave a
water resistant finish! Itis colourless so can be used on any
colour. Best of all. itis very easy to use - basically, having loaded
the sponge that is provided, wipe off any surplus on the side of the
container and then wipe on your leather, making sure your leather
is not left greasy.

Heritage Leathercare has many uses beingideal for leather
furniture, car seats, boots and shoes, handbags, briefcases and
suitcases, clothing (including motor cycle leathers),gloves and
gauntlets, saddlery, bookbinding, etc.

Being so easy to use, itis ideal for use in the hospitality industry
(pubs,clubs,hotels,etc.), care industry (care homes, etc), stately
homes, etc. as well as in the domestic setting. Itis also ideal for
usein stables.

i 2KIFIGQa AYyuSNBauoAy3a G2 UKSYK

i How do they want to hear the
story?
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Right People, Right Place, Right Stol

A Who do you want to tell TES

Home | MyTES | Jobs = Community | Resources | The Paper / Register / Login

your story to?
A Where are the right places “"™™

Connect and sh:

Browse the forums Connect to 770469 teachers UK and * Download thousands of resources

! ¢ ) worldwide * Chatin the forums
=
- 96892 posts in the forums : : a
» Have your say on a topic
- 14 no friends connected
I O g » Find and invite your friends Find a friend on TES Connect
Y 107380 profiles changed
" Y T » Edit your profile
I ’ 3 " Find »
I O u u e » Busi manag 3 no resources uploaded e
o » Share your best material
.e . 3
Register now and chat to other teachers, download resources and make friends. If you're already Noticeboard Con
registered, log in to access all these great features. P

» How to Read a Film

I LinkedIn
AwST2NXYIFGO dal2NAS&aE FT2N GKS
right place
T Article
I Case study
I Video
I 140 character Tweet
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Using Facebook for Business

A 300 million users across [
wide demographic range . R

wall Info Discussions Video Photos Events

A Create communities e

A Bepersonal and interactiv

A Get viral

A Highly targeted advertising



Using Twitter for Business

Al 26 @2dz2Q0 S
client

A Promote an article /
Latest: Preparing slides for Social Media lecture at University of Warwick Twee
O g p O St to WHWG MSc students. Scary’

Home

A Sign pospeople
A P ro m Ote a Se I'VI Ce / & Arrowsmith_Mkt Preparing slides for Social Media lecture at

What's happening?

University of Warwick to WMG MSc students. Scary!
productlaunch

A Ask / answer
guestions



Using LinkedIn for Business

A Professionat Business
network

A Post online profile
A Connect to business

Edit My Profile  View My Profile

Gareth Edwards (-

Online marketing expert. Helping businesses tell compelling stories

about what theydo to the peuple]‘hatmaﬁer
Dudley, United Kingdom = Marketing and Advertising

Gareth Edwards Preparing slides for Social Media lecture at Univer

Warwic kto ‘u"u"l'\ﬂGMS students. Scaryl a_.‘:::

sityof

colleagues

A Develop communities of
Interest

A Join networks of like
minded people




Automating the process

A Interlink Social Media sites ,,.m ——
using RSS /applications ——y———

/b rowse r too I S ® You updated Work on your profile = minutes aqc
Add comment  |like itl  More
I TWitte rfeed CO m ® You updated your profile = minutes 2cc
. MNew ab Marketing and eMarketing consultant who applies techie backg
Gareth Edwards #ehiz09 doing catering orders for 200+ people. If you have any

v about me
special dietary requirements please email info@nb2bc.co.uk

I Friendfeed

Gareth Edwards #ebiz09 eBusiness Conference 2009 delegates will be able to
access the internet via lap-tops set up in the "Think Tank" ays ago via

mment |like it More

ent Ilikeitl Mor

A Blog to Twitter to Facebook tc
LinkedIn

A Twitter tools
T Hootsuite
T Tweetdeck
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Groups, Clubs & Communities

A LinkedIn groups, o>
Ecademylubs, Facebook =
groups &
A Specialist topics
A Questions andnswers Group Members i Your o

Home Profile Contacts Groups Jobs Inbox(3) More...

Automotive Engineering Network

The automotive industryis dynamic and ever-changing, and the technical
talent required to be successfulis important. This is a group specifically
targeted towards automotive engineering professionals looking to network
forreasons ranging from sharpening their skills to enhancing their career.

W Forward Report as..

2+ Renato Dias, Program & Launch Manager Iberia Region at Johnson Controls, Inc.

A Eve ntS - Valladolid Area, Spain

Geoff Routledge, Senior Engineer Powertrain NVH at HATCI (Hyundai-Kia America
Technical Centre Inc))

A Competitions e

Gino Conti [LION], Employment Specialist at Nissan North America
Greater Detrot Area

A Create your own Social
Media sites
A Ning
A Tribes
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